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I. INTRODUCTION
"Sustainable development is development that meets the needs of the present, without compromising

the ability of future generations to meet their own needs."

Sustainable development has been defined in many ways, but the most frequently quoted definition is
from the Brundtland Report:

"Sustainable development is development that meets the needs of the present without compromising the ability
of future generations to meet their own needs. It contains within it two key concepts:
e the concept of needs, in particular the essential needs of the world's poor, to which overriding priority

should be given; and ,

e the idea of limitations imposed by the state of technology and social organization on the environment's
ability to meet present and future needs."

Sustainable development is the organizing principle for meeting human development goals while at the
same time sustaining the ability of natural systems to provide the natural resources and ecosystem services upon
which the economy and society depends. The desirable end result is a state of society where living conditions
and resource use continue to meet human needs without undermining the integrity and stability of the natural
systems. .

Living within our environmental limits is one of the central principles of sustainable development. One
implication of not doing so is climate change. But the facus of sustainable development is far broader than just
the environment. It's also about ensuring a strong, healthy and just society. This means meeting the diverse
needs of all people in existing and future communities, promoting personal wellbeing, social cohesion and
inclusion, and creating equal opportunity. Not necessarily, Sustainable development is about finding-better ways
of doing things, both for the future and the present. We might need to change the way we work and live now,
but this doesn't mean our quality of life will be reduced. |

History !

The concept of sustainable development, although had appeared in the 1970s, was widely disseminated
in the early 1980s by the “World Conservation Strategy’ (IUCN, UNE’P and WWF, 1980), which called for the
maintenance of essential ecological processes; the preservation of biodiversity; and sustainable use of species
and ecosystems. :

The Brundtland Report, Our Common Future (World Commission on Environment and Development,
1987), placed it on the world’s political agenda and helped re-kindle public interest in the environment. It also
spread the message that global environmental management was needed; and that without a reduction of poverty,
ecosystem damage would be difficult to counter. Twenty years after the “World Conservation Strategy’ the same
threei bodies published ‘Caring for the Earth’ (IUCN, UNEP and WWF, 1991), which proposed principles
intended to help move from theory to practice. The concept of sustainable development was introduced in early
1980’s (in particular through the publication of the World Conservation Strategy by TUCN, UNEP and WWF,
1980), in order to reconcile conservation and development objectives. Since then, it has evoked much
discussion, ‘

The aim of sustainable development is to balance our economic, environmental and social needs,
allowing prosperity for now and future generations. Sustainable development consists of a long-term, integrated
approach to developing and achieving a healthy community by jointly addressing economic, environmental, and
social issues, whilst avoiding the over consumption of key natural resources. Sustainable development cannot be
achieved by technological solutions, political regulation or financial instruments alone. We need to change the
way we think and act. This requires quality education and learning for sustainable development at all levels and
in all social contexts.

Role of Education in Sustainable Development _

“Education is a fundamental right and the basis for progress in every country, Parents need information
about health and nutrition if they are to give their children the start in life they deserve. Prosperous countries
dep_e;nq on skilled and educated workers. The challenges of conquering poverty, combating climate change and
achl?vmfg truly sustainable development in the coming decades compel us to work together. With partnership,
lead?rffup and wise investments in education, we can transform individual lives, national economies and our
world.

— Ban Ki-Moon, United Nations Secretary-General

i
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Introduction

Consumer behavioy means to know e «
where-why-when and how"
intention of the consumer
the consumer behaviour |
a simple task. Many
'say'something else but ‘do’something else,
They are not very much touched with their
mmner motivations. Many a times they respond

to influences that change their minds at the
last minute.

According to Walter ang Paul,
behaviour is the process wh
decide whether, what,
how and from w
services.”

what-
of the purchage
s. Undcrstanding
as never eyey: been
a times consumerg

“Consumer
ereby individuals
when, where ang
hom to purchase goods and
Marketing research is primarily
concerned with behaviour of the consumers.
If the behaviour of the consumer towards
a particular company or its product is
unfavourable, the Company will not be able
to sustain itself for too long. It is therefore in
the interest of the company to ensure that

people have a favourable inclination towards
its products.

Environment Concern

The concern for climate change and global
warming is increasing. Environmental
pollution is one of the most challenging
problems facing humanity and other forms
of life. Today, environmental concern and
knowledge is on the rising scale, Many laws
havebeenformed. Eventhenourlandandforest
cover is decreasing, fresh water resources
are being polluted, watcrtal?le is dcclmn:%
and air pollution is incr.easmg. Col?sur{;:en
concern about the environment has oon
on the rise all over the world. Howev’er, :

- term ‘Greenness’varies
Understancing ofth¢ ers. Manufacturers
widely among thg Cons}? T;t gr'eenness of their
make various claqus a 01 iR s
product but there is little

ims.
do to authenticate such claim

‘ Neenu Sharma inanagar
Ssor, Department of Commerce, SDAM College, D

. ' walg with
N theiy Wmbition o o preen”, Thin article basically dccarancc
PUong and what have contributed to the app

h‘unmcmnlly Consclous Consumers, Environmental

Objectiveg

'he present study was undertaken with the
following objectives:

*To understand the

concept of green product.

0 know consumers’ buying intentions
regarding green products,
Green Consumers:

The green consum
adopts

and who
standard
more

believe

er is defined as one who
environment friendly behaviours
purchases green products over the
alternatives. Green consumers are
internally-controlled. They strongly
that an individual consumer can
be effective in protecting the environment
and they feel that the job of environmental
Protection should not be left to the
government, business, environmentalists
and scientists only; they as consumers can

also play a significant role in protecting the
environment.

Green Product

Green products as such have no established
definition till date In simple words these are
the products that are manufactured to give
due consideration to the life cycle. The life
cycle analysis of a product provides estimates
of the positive and negative environmental
impacts of the product from cradle to grave
i.e. from the extraction of raw materials,
processing, packaging, transportation, use
and disposal or end of life.

Consumer Preference for Green Product
The dependent variable in this study is the
factor affecting consumer preferences for
green products. Everyone on this Earth, plays
a vital role as a consumer, Consumers are the
main factors that boost a country’s economy.
Each consumer has his very own perspec.twe
and preferences towards his consumption.
Consumer from demographic factors such
as background and society may inﬂuenFe
the behaviour in making decisions while

i 020
IBMR. 10(1), January - June; 2
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Covid 19 and Online Education
ST e . 1 "k
Teaching is a human cndeavot

i Pos Neenu Sharma
Cad l’G Depit. of Commerce SDAM College, Dinanagar

ABSTRACT -
a new sty

COVID-19 15 a dise: Se i e

bl hrcqt(li leﬂSC caux«.d b‘y‘ . ot ol Cotonavirus, Symptoms can include fever, cough and

shortness of breath. In more severe cases, infection can Cause pneumonia or breathing difficultics. More rarely,

the disease may be fatal. The virus is transm; du ; 4 of art #
Smitte Ct contact with respiratory droplets of an infected

through dire
Ing surfaces contaminated with the virusand touching

person. Individuals may also be infected from and touch
therr face.

We are learming more about how COVID-19 affects people each day. Older people
chronic medical conditions, s di i g

education all over the world in a loop. A big challenge is that COVID-19 is highly contagious, so teachers
cannot meet with students, and parents are caring for children at home. This paper is an endeavour to put
torward the constraints of E-learning in Children.

Schools across the globe have already been. closed in the wake of the coronavirus pandemic. As a result,
teachers are suddenly faced with the challenge of how to continue their students’ education. It’s important to
notice that there is no one size fits all when it comes to learning. Different groups have different priorities and
therefore the resources that ought to be used are context-dependent. One amongst the most important concerns
for teachers is how they are going to still engage students and keep an eye on their progress from afar.
However, screen time for the entire length of the school day is neither stimulating nor healthy. In the case of
vounger children, World Health Organization guidance says those aged 3-4 should only spend a maximum of an
hour at a time in front of a screen. With this increased focus on digital learning, more young people will be
accessing content online. Therefore, the biggest priority for both feachers and parents is keeping students ;afe.
Online platforms should include multiple options for meeting p;lactl;ical t.eachmg needs, such as synchro‘n‘xzs
video and voice for group learning and classroom interactions. H.dw_eyer, In poorer ot more rprai arefts, thxs?k_xas
been limited by the technological facilities or even the cost of electricity. it is the time o rethink how cduca.xor:
can be effective for students’ overall cognitive and non cognitive development with e-learning. There are

g i ] ; 3 & S I:~
challenges in teachers interacting with students through online education, as only a few teachers take students
feelings and interests into consideration.

Date of Submission: 06-07-2020 ' Date of Acceptance: 20-07-2020

I. INTRODUCTION . e S
COVID-19 is a pandemic disease which is caused by a new strain of Coronay 1?‘:;'.ms\in§diﬁ‘nculties.
discase are fever, cough and shortness of breath. Severe infection can cause pneumomf} ;)rj:} rato:y sl
More rarely, the disease may be fatal. The virus is transmitted thro‘ugh.du'ecl contact W iti\ t :t }r: e e
an infected person.ylndividuals can also get infection by (ouching gurfaces contaminated W
; KW
touching the face with hands. i e ol et
gCOVID-19 pandemic is the worldwide health crisis of our time and the %l'w}:csitaiclhailhlgs e
faced since World War Two. The virus has spread to many cont)x\cnls. Cases al{e H)illllo (e o }tlo bl ;he i
America and Europe. Because this disease is mostly spreading from people Wh‘t’ lcxi(;?or ;pfccor ding to the report
: influenza, the cause of most pandemics in recent h 3
may be harder to control than inf . ( Rl S
from the Center for Infectious Disease Research and Policy at the University of Mmg
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Abstract

High pollution levels and climate deterioration is

environment activists are i i
our planet Earth G;c:e;l;lcci“mg fpr rove urmnintain a clean and Green environment to preserve
rednosd ill-impa;:rc o huxnz;ll:sll:;l:;:”;: l(()'\'lehupcm }he manner that resources are utifized tha'tv rf:;-x!g 1’:;
: S ‘ ¢ environment and s d i ifici e
and future needs : 1 5 done without sacrificing the curre
i dc'rort'“3 sur world. Green products are designed to protect or improve the emir:nr;:nr: ‘ZI
<ub5r;nce5 (ana (:ur]ce‘s’ and reducing or eliminating toxic waste, pollution, and the nse ofvzm;{c/
;O“’ards oo 01:1 e Ia .._;10_06). Consumer Trust is an integral element in making consuxh;;r attitude
g ucts. This research paper proposes :
a conceptual framework to investi ~
antecedents of consumer trust and its i Pty
effect on consumer attitude tow
S ' ards green product. To test o
foncepmal framework. Structural Equation Modelling is employed to analyse lhepdata collwe&jﬁog
298 respondents The antecedents addressed in this research are Interpersonal influence and
ol}chxx 1sm. The results indicate that Interpersonal influence and collectivism have significant and
positive effect on consumer trust and then on consumer attitude towards green product

affecting our planet badly, Scientists and

Keywords: consumer attitude. Consumer trust, interpersonal influence , Collectivism. green products.

I. INTRODUCTION

The words like green marketing and green
products are being repeatedly used in the past
few vears. Changing Environmental conditions,
and global warming have forced business
houses and other stakeholders to make diligent
decisions regarding the use of the natural
resources for their business and producing
environmental-friendly product, Legal
requirements of the governments and corporate
social responsibility of business houses have
encouraged companies to produce green
products ~ which  have least adverse
environmental impact. All this has resulted in
the formation of new pattern of consumer group
that are called green consumers, The positive
impact of green consumer movement 15 not
only in the day-to-day consumplion patterns,
but also become the significant factor in
decision making of product Mmanager,
government's policies, and green consun’n‘:;'ff
boycott movement for non»enwromneg(t;) 6})
friendly product (Chan. 2000). Ryan (2 5
defines greein product consumers as those ¥

have following characteristics: having strong
commitment to green products, critical and
concerned about the environment, searching for
companies that produce green products,
reflecting wise behaviour in daily life, always
eager to environmental issues.

2. Theoretical Background

2.1 Consumer Attitude ;
Consumer attitude may be defined as a feeling
of favorableness or unfavorableness that an
individual has towards an object. As we, all
know that an individual with a positive atiiude
is more likely to buy a product and t?us; rgﬁultﬁ
in the possibility of liking or dishking a
product. Consumer attitude basically comprises
of beliefs towards, feelings mwar{ds and
behavioral intentions towards some objects.

2.2 Green products .
Green products are usually identified by having

two basic goals - reducing waste and
maximizing resource efficiency. They are

@ Scanned with OKEN Scanner
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Ahstarcet
At present, the whole world is faci
/ » the orld is facing | i
> HCINg an environme
> ntal ¢r

our planet Farth. Excessive i "
natural disasters dtross the Jl?;&anNt(?i:rr;cntuﬁn in the €Cosystem has also led to increased chances of
gl a . . man as started realici g . y

degradation and is makine offaec e ¢d realising the adverse impac S ¢
degrac ! king cfforts 10 Shlf} towards pro-envi g pact of cnv:ronmfcm"zl
important to know how consumers 'view the envi el ronmental products. As a result, it s

: Sdos ; > environmental jsg " .
their attitudes towards pre o g 1ssues, and how they behave. especiallv
exploratory in nature an%irﬁun be(‘)duc'ts or environmental fricndl); products T}?is paper is 5sscn{i;1il’:
eorsumers’ attitude towards C’ objective of th[S paper is identify the fglors which are associated with
T haé lf):erzf]”tl');‘)d”as- For the purpose of this gtudy Environment Concern and

$ been taken as major facto e f

towards green Products among customers ; J rs that have deep impact on consumers attitude

e ) n Amritsar district of Punjab S ¢
descriptive X e , unjab State. The results of the
anrccxg et :/?::};:S l t.h(' study of anvxropmental Concern indicated that the customers are in strong

g € environment concerns. The customers believes that the human beings must live in

;l;i:;irgsggar;;hﬂzi?crz ifr(l)gi s:tre\gzil (mean score = 5.12). The results of the descriptive analysis of

at the customers are strongly influenced by their friends and other
peer groups. The customers strongly agree that they buy those products and brands that are liked by their
friends (mean =‘4.75). - An interesting insight from the research is the impact of interpersonal influence
on general environmentally responsible behavior. The human beings are very much interested in
protecting the environment for the present and future generations and that’s why they have inclination
towards green products.. The study also throws light on the fact that people are very much influenced by
their friends and collegues and buy the green products only if those brands and products are being used
by them.

Keywords : Environmental attitude; green’products; consumer behaviour; India;Punjab

isis, which influences our behavior to protect

Introduction ,
At present, the whole world is facing an environmental crisis, which influences our behavior 1o protect
our planet Farth. The consumption behavior of the human beings is a major fac}or resppnsnbk_e"for
environmental degradation.(Islam & Zabin,2003). The envi.ronmental Problems are air ‘[)F)illjtl‘Dn, mixing
of toxic water in the groundwater table , ozone depletion and‘ climate f:hange. [?xcfe551\};c hu'mi?
intervention in the ecosystem has also led to increased c'hanccs of natural d.xsasters .auro_xks. t eff“r?f :
Now man has started realising the adverse impact of environmental degnl'adanon and l'S making efforts to
shi | i 2Ntz ducts. This major shift is encouraging companies 10 produce green
o towafﬁiﬁ pr(;';‘;(;/ lmnrr?a? t::" fcr;)(:arch has been Jdonc to analyse the consumer attitude towards green
m . »
gxl:g(cjii?ti jtm@fc?ademi;s Zs well as industrial l?vel. Most of ﬂ}cl‘SIPdlcia h?g'ea:;enrccégp:n c"; 2;\/?:&&3
countries where the demographics of population, standard o bw;‘ng s emeroe;; e menony
different from us. large amount of literature on green consumer behaviour wes o Puropean end
e 2 . However, with India as the developing economy, this green trend is :

gl markfzts. ot With the increase in the level of awareness and education among masses in
move i fue s mgm:}; s one of the potential markets for green products. . Many companies are
i)ndia,. le h?lsncm::pgrisijé in addressing the problems of pollution and waste disposal by producing
ecoming socialiy re:
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1. INTRODUCTION
Rapid cconomic  development  and
technological innovations on one hand

bring more convenience to people’s lives

but at thc same time also pose many
challenges to the Planet earth where we
live. The problems like air pollution, water
pollution are directly affecting the
sustainability of economic development,
the environment, and society. Now human
beings are realising the significance of
clean and green environment and are
contributing significantly in environmental
protection activities. Consumers began to
change their lifestyles and business
activities. and gradually tended to increase
consumption of green products (Kong et
al.. 2014). Green products are designed to
protect or improve the environment by
saving energy Or resources and reducing or
eliminating toxic waste, pollution, and the
use of toxic substances (Ottman et al..
2006). Compared  with traditional
products, they may be decomposable,
renewable. reusable, and/or recyclable, and
have little impact on the environment
(Dangelico and Pontrandolfo, 2010). With
an increase in the awareness of the
consumers and  various constructs
influencing the green purchase bch':lVIOUﬂ
it is important to study its managerial {’“d
theoretical implications. Rcsearcij . cites
that academicians as well as practitioners
have delve deep to analyse the antecedents
for attitude towards green products- Base

on the consumer behaviour theories an

models. research suggests that varu.)ursl
environmental facets of green consumplio

patterns explains the need for eco-friendly
products and inspires firms to take up
activities  which  are  ecologically
conscious(Lin and Niu 2018). 5

Green Product Decisions

.Green consumers can be defined 2s the

individuals who “take into consideration
the environmental consequences of their
consumption patterns and intend to modify
their purchase and consumption behaviour
for  reducing the  environmental
impact”(Diamantopoulos, Schlegelmilch et
al. 2003)..

Green purchasing can be defined as the
purchase of environmentally friendly
products and minimise buying the products
which hurt the environment (Chan. 2001)-
It is sometimes also termed as green

~ purchase intention which highlights the

consumers’ willingness 10 purchase green
products. Consumers’ demand for gre&:ﬂ
products is prompting the companies ﬁ
pay more attention to the market for gnt:‘; :
products. For sustainable d-:veéopn:;a ;
companies are now aware of ti_\e acth e
the development rof g;escir\\ﬁb:ss;x:;swasi

cost of excessiv :
:)ergl:'(i:(cieu::nployecs with a safe and healthy

the
working environment, and ensurc

2 . the
" operanon of

le and efficient

sustainab larger market

i rder to gain 2
enterprisc. In © : ' ve
for green products, companies tr;aeei
developed various green pni))duaz;;coo i

sumers (Dang !
the needs of con ) ]
Pujari. 2010)- The changes In consugic{r;e
preferences for grcen products an d i
urgent actions  Aec ed 10
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Abstract :

{

climate deterioration is affecting our
g for a need (o maintain a clean and Green environment to preserve
lo improve upon the manner that resources are utilized that results in
ealth and (he environment and is done without sacrificing the currens
Green products are designed 1o protect or improve the environment by
d reducing or climinating toxic waste, pollution, and the yse
» 2006). Consumer Trust is an integral element in making consumer attitude

. This research paper proposes a conceptual framework to investigate the

S green product. To test gur
conceptual framework, Structural Equation Modelling is employed to analyse the data collected from
398 respondents The antecedents ;addressed

in this research are Interpersonal influence and
Collectivism. The results indicate that Interperso

High  pollution levels and

environment activists are callir
our planet Earth. Green means
reduced ill-impacts to human i
and future needs of our world.
saving energy or resources an
substances (Ouman et al.

planct badly. Scientists and

i. INTRODUCTION

have following characteristics: having strong
The words like green marketing and green

commitment to green products, critical and
; products are being repeatedly used in the past concerned about the environment, searching for
4 few years. Changing Environmental conditions, companies that prodyce green  products,
and global warming have forced business

reflecting ‘wise behaviour in daily life, always

houses and other stakeholders to make diligent cager 1o environmental issyes

decisions regarding the use of the natural
resources for their businegs and producing
% envifonmemal-frigndly product, Legal

requirements of the governments and corporate
social rcspcnsibili’ly of business houses have
encouraged  companics o produce  green
products  which have  Jeas( adverse

e
T

2. Theoretical Background

2.1 Consumer Attitude

Consumer attitude may be defined as a feeling
of favorableness or unfavorableness that an
5 individual has towards an object. As we. ail
environmental impact, All his fas resulted in know that an individual with o positive attitude
the formation of new pattern of consumer group is more likely to buy a product and this results
that are called Ereen consumers, The positive in the possibility of liking or disliking a
impact of green consumer movement is not :

product. Consumer attitude basically comprises
only in the day-to-day consumption patterns, of beliels towards, feelings towards and
but ‘also become the significant factor i behavioral intentions towards some objects.
decision making  of product  manager,

government's policies, and green consumers 2.2 Green products
boycott movement for non-environmentally Green products are usually identified by having
friendly product (Chan, 2000). Ryan (2006)

two basic goals - reducing waste ang
defines green product consumers as those who maximizing resource efficiency. They are
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